Subject: Strategic Pricing Recommendations for [Product/Service Name]
Dear [Client Name],

After analyzing your current sales goals, I would like to propose a series of psychological pricing
tactics designed to increase conversion rates and maximize perceived value for [Product/Service
Name].

Based on consumer behavior research, I recommend implementing the following strategies:

e Charm Pricing: Adjusting prices to end in ".99" or ".95" to make the price appear
significantly lower than the next round number.

e Decoy Effect: Introducing a third pricing tier that makes the most expensive option
appear as the best value relative to the middle option.

e Anchor Pricing: Displaying a higher "original" price next to the current "sale" price to
establish a higher reference value in the customer's mind.

e Price Bundling: Grouping complementary products together at a single price point to
reduce the "pain of paying" for individual items.

e Tiered Pricing: Offering "Good, Better, Best" options to nudge customers toward the
mid-range or premium selections.

By applying these tactics, we can influence buyer perception and drive higher volume without
necessarily lowering our profit margins.

I would like to schedule a brief meeting to discuss which of these tactics best align with your
brand identity and current inventory goals.

Best regards,
[Your Name]

[Your Title]
[Your Contact Information]



